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Knitting Little Dreams And Joy Through Her Crochet, Sonipat Based Mother 

preneur Making It Big 

Pregnancy is a beautiful experience, and seeing your bundle of joy melt into your arms 

is probably one of the most refined feelings. Tarishi Jain was busy enjoying the joys of 

motherhood when she realized that she misses her job. For someone who has always 

been an independent and headstrong person, taking a back seat wasn’t going well. It 

was one of these days when her mother-in-law came home with a present for the little 

one. This little hand-knitted frock marked the initiation of what we now know as 

Ajoobaa.in Ms. Jain had learned the art of knitting and crocheting as a young girl and 

decided to turn a few pages in the past.  

She knit a few dresses for her daughter, which appealed to her close family and friends. 

She knit a few pieces here and there, which were a great hit, and she started receiving 

orders from more and more people. This increased demand gave her a push to look for 

women around her, who could not only knit but were also in need of regular work. By 

this time, the idea had expanded from handmade clothes to employment for women 

from different intersectionality.  

The culmination of Ajoobaa.in happened in 2018. The start-up performed exceptionally 

well in their very first year and was highly applauded. Seeing the increase in demand, 

Tarishi’s husband Nivesh joined the business and quit his highly lucrative corporate job. 

The couple has been reaching out to Self Help Groups across States and providing them 

with raw material to work with. These women are remunerated right after the dress is 

finished, leaving no scope for any fear of not being paid. In a developing nation where 

work opportunities and decent pay for women are still among the most significant 

issues in the social fabric, both Tarishi and Nivesh have been empowering over 250+ 

artisan women throughout the Nation.  



Apart from this, Ajoobaa.in also started another inhouse brand called Woonie, which is 

available on all marketplaces like MyntraFirstcry, Hopscotch, Ajio, NykaaFashion, 

Amazon and Flipkart. Brand Woonie is a mixture of two words – Wool + Genie and is 

dedicated to all the artisans who can crochet or knit a garment or an accessory with a 

crochet hook or a pair of knitting needles in a moment like a genie. With aim to 

empower artisans across the nation, Ajoobaa.in is looking for more women to connect 

with them. 

An architect by education, Tarishi has never thought of setting up a Children’s apparel 

business, but as we know that ideas do change our lives. The company started and 

flourished in Sonipat though they ship all around the country. Ajoobaa.in gets almost 

4,000 orders a month and has been able to dress up over 20,000 children since its 

inception. The actual value is added by the women behind the operation of the 

company. Tarishi and Nivesh have made it a point to pay their artisans well and provide 

them with raw material at their doorstep to decrease the burden of artisan women. In 

financial year 2019-20, Ajoobaa.in has had an annual turnover of Rs 1.04 Crore which 

rose to Rs. 2.45 crore in 2020-2021 despite a pandemic that affected all our lives 

drastically. The most beautiful part is that they kept so many women employed even 

during such testing times and made sure that the payment reached them regularly. 

The true measure of a person’s character is always through their response to the 

grievances of their fellow mortals and through Ajoobaa.in, Tarishi, and Nivesh have 

proved that there is hope after all. We have a generation of entrepreneurs who are also 

inclusive in their approach and have been trying to uplift people from different sections 

of society. 
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After IIM, This Young Lady Quit Plush Job To Work With Cattle And Milk  

As the number of smart and fast-paced cities go up and become a hub of working-class, 

a large section of young, educated Indians is becoming distant from farming – the 

backbone of Indian economy. This is why the story of 24-year-old Ankita Kumawat 

comes across as a surprise. 

After a post-graduation degree in Business Administration from the Indian Institute of 

Management Calcutta in 2009, Ankita worked in companies till 2014 when she came 

back to her native village in Ajmer to take farming as the profession. 

Kumawat felt it was her duty and moral responsibility as the elder daughter to be at her 

father’s side and join the family business he started. Her parents were government 

employees but started the dairy business after taking voluntary retirement. 

Organic Dairy Farming 

While Indian cities are transforming and observing tremendous growth, the farming 

sector is losing its glory. But Ankita pioneered the use of modern technologies of 

farming in a systematic manner in her native place to operate the business and take it 

to new heights. She established the “Maatratav Dairy and Organic Food” an endeavor of 

organic dairy farming and has pepped up the farming in India. 

Leaving luxurious and comfortable corporate world for working full-time farmer is 

nothing short of an act of extreme self-believe and passion. Ankita is a first generation 

entrepreneur. She feels proud to be a business woman. Earlier, she had to work for 

others and now she can provide employment opportunity to others. 

Mantra of 1,000 and innovation 



At the beginning, Ankita had very little revenue even after several months and Ankita 

had to shed money from her own pocket. Never losing faith, she believed that to be a 

successful businessperson, one has to put at least 1,000 days of hard work. Her 

perseverance during those tough days worked for the best. 

Breaking the conventional pattern, Ankita introduced organic dairy and the concept of 

home delivery of dairy products. She started selling organic vegetables, grains, flour, 

honey, spices, etc. All the products are home delivered and her business started to 

spread. 

She says making customers understand how her products are different from others was 

the key challenge. Rural customers did not understand or gave any importance to the 

taste of the milk or the hygiene of the cow when Ankita approached them. 

Ankita and her team aim at providing people with pure and chemical-free milk at the 

right price. 

According to Ankita, organic farming and dairy industries have enormous possibilities. 

As robust brands begin to associate themselves with agriculture and solar energy 

businesses, she says the future looks bright for youth coming into this profession.  
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IIT Grad From Bihar Quit Rs 20 Lakh-Job For Organic Farming, Started With Only 3 

Acre-Land. 

Pooja hails from Nalanda in Bihar. After completing her chemical engineering from 

IIT, Kharagpur, she got a job in a MNC through campus placement with annual 

income of Rs 20 lakh. However, hailing from a farmer’s family, Pooja always had an 

inclination towards farming. 

She noticed that her father could not earn as much as he would invest. She also saw 

that so many engineers, passing out from many reputed institution, would either 

work at call centers or run to complete targets of marketing firms just to earn mere 

Rs 20,000. It was all because of lack of employment opportunities in the country. 

Looking at the agricultural industry, she felt upset looking at people parting ways 

from farming and choosing other professions. She would always ask herself why the 

youngsters don’t chose farming as a profession. All these questions would keep 

battling inside her head and finally, one day, Pooja decided to go back to her roots. 

In 2015, after working for six years, she bid adieu to her job. She traveled to Assam 

and Madhya Pradesh to learn farming techniques from various agricultural scientists. 

After learning as much as she could, she left for Orissa to start farming and also 

encourage other youngsters to opt for this profession. 

“I wanted to bring all those youngsters into agriculture who, even after having good 

degrees, are not getting proper jobs and are staying away from home. To eliminate 

this, I travelled across the country to understand and learn the basics of farming. I 

might have studied chemical engineering but today I am successful farmer,” says 

Pooja in an interview with KenFolios. 



She bought three acres of land and started organic farming. The farmers in her area 

who used chemicals and pesticides for farming, eventually moved to organic farming 

as well. 

They were not ready to understand but once I showed them practically, they learnt. 

If you have your own land then it takes very little investment for organic farming. All 

the basic elements that are needed for farming will come from your farm itself,” tells 

Pooja. 

 

She tells that biomass which is the most important element is available easily. Apart 

from that, you need cow dung and jaggery to make amrutmitti, the rich organic soil, 

which comes for very less price. Pooja tells that you get more growth from organic 

farming as compared to chemicals. 

According to her, to prepare amrutmitti, you need amrut water which is the mixture 

of one liter cow urine (gomutra), one kilo cow dung, 50 grams jaggery and ten liters 

of water. 

Currently, Pooja is running a campaign called Back to Village where she encourages 

youngsters to adopt farming and also trains them. 
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Milk–Rs 5000/Litre, Urine – Rs 500, IT Professional Churning Money from His 

Donkey Farm  

It is one of those days when we are looking into another unique business idea by an 

entrepreneur. The fact that the perspective of every individual is different creates a 

reason for more diversified and surprising ideas from an entrepreneur’s end. Also, as 

customers, we always look out for options that are new and promising, especially 

when it comes to aspects like health and safety. 

Where everyone is making money in business with milk products, where milk 

actually refers to milk from buffaloes and cows, a person has found out an 

alternative for the existing milk producers. The competitiveness in the milk products 

is high as there are a lot of existing companies dealing in it. 

Making use of donkey milk to create organic beauty products – that summons the 

captivating idea of Aby Baby, who thought donkey milk as a market option to start 

with a business, which has turned to be a great earning success. 

The motivation for Aby to be an entrepreneur came from one of his London-returned 

friend. 

The journey started with the words in Bible which read that Jesus entered the city of 

Jerusalem on the day of Hosanna on top of a donkey. Another biblical character, Job 

had 1,000 donkeys (jennies), as described in the holy book. Aby being a true 

believer of Bible, always wondered why Jesus did not choose a horse for his grand 

entry, or why Job reared jennies and not male donkeys that were good at carrying 

goods. 

 



The curiosity to know more about the benefits of donkey and its milk, Aby started 

his entrepreneurial expedition in 2006. Aby spent around 10 years in researching 

about the milk, coming to the conclusion that an Egyptian Queen once used donkey 

milk to look beautiful. Here’s when he ideated the concept of making beauty 

products out of donkey milk. In 2015, he travelled across South India gathering 32 

donkeys and finally in a span of 10 years he was ready, with a land of 2.5 acres in 

Ramamangalam as his farm. 

Aby said in an interview with KenFolios that he had no one to guide through this 

journey and so things worsened down for him, financially as well as the statically. 

Certain finances which he had accumulated from his family and friends, all went for 

a waste as he had no great knowledge with doing business. 

But, an entrepreneur always learns from his mistakes and so did Aby, who today has 

23 donkeys’ out of which 20 are jennies. 

Aby started off, by building a farm next to his house through which he made 

cosmetic products like beauty creams, shampoos, bath wash, etc. This business idea 

is one of a kind initiative as making products from donkey milk are only known in 

foreign countries and not in India. 

As Aby started at a smaller scale his customers were his family, friends and 

neighbours who said that his manufactured products were in real, beneficial for the 

skin, and that they could notice the changes. The use of donkey milk also stated 

that it helps curing diseases. 

As a next step in business development Aby decided to take this initiative online and 

introduced his online website named dolphiniba(dot)com for selling beauty products 

made from donkey milk.  One of his successful products is the Dolphin IBA, the only 

ingredients is pure donkey milk and rosemary. 

Jennies are available for prices ranging from Rs 80,000 to Rs 1 Lakh. The same way 

its milk is also expensive as its costs Rs. 5000 to Rs 6000 per litre. 

Where studies prove that donkey milk is effective it is also related close to human 

milk, because it is rich in lactose and low in fat. With anti-bacterial agents and lot of 

vitamins, donkey milk has nutritional benefits. 

Aby has set an off track to traditional ways of doing business as coming up with 

innovative and new ideas is what is seen successful in the near future. 

  



JIMMY MISTRY 

 

Academic and educational accomplishments are seen as benchmark values to evaluate 

one’s talent despite this model proving wrong repeatedly. A successful stint as an 

entrepreneur for a few years is nothing less than a degree from the best of the 

institutes. What should someone having entrepreneurial ambitions should do?! Should 

they spend tonnes of money on accomplishing a fancy degree which may be useless for 

them in the future? This ‘challenging-stereotypes’ scenario can confuse even the best 

amongst us, but stories like Jimmy Mistry are here to help. 

Jimmy was raised in a humble Parsi family – his father worked as a salesperson for 

almost 33 years. Jimmy got dropped out of his engineering studies to become an 

entrepreneur. In the year 1991, he sold-off his bike and gathered an amount of Rs 

20,000/- to establish his first business of pest control services.  

“I have seen my father as someone extremely dedicated to his work and doing 

hardcore sales throughout life,” Jimmy told KenFolios. 

His consistent efforts brought him good business and repute, his company soon started 

getting inquiries like plumbing, etc., leading to diversification in other household needs. 

He soon realized the scope of business in the area of luxury furniture and partnered 

with a few Italian brands to introduce luxury furniture in India. His company soon set 

up their first showroom in Mumbai and established branches at Delhi, Pune, Bangalore, 

Hyderabad, and Chennai. He also set up a branch in Dubai to scale internationally. His 

expertise in luxury furniture got him many turnkey commercial contracts – Jimmy 

continued scaling his business, relentlessly.  

“The only thing that I constantly look at is ways of expansion. That puts me under a lot 

of stress but Yes, it’s worth it,” Jimmy To KenFolios. 

  



Jimmy kept researching and learning as his business continued growing. He soon 

became one of the best minds in India when it came to designing spaces. His company 

“Della Technica” ventured in almost everything that involved luxury. He ventured into 

premium real estate in Mumbai and set up the famous Della Adventure Park at 

Lonavala, Maharashtra to venture into Hospitality. The Della adventure park is one of its 

kind zone that has several Hotels, Suites, Villas, Spas, Many Multicuisine Restaurants, 

an Adventure Park and Training Facility, and whatnot. 

Moreover, Jimmy also set up one of India’s largest galleries of interior products 

showcasing pin-to-piano of Interior designing for Home, Office, Hotels, and others. 

Jimmy is also a well-known speaker who is often invited to talk about ‘Designs’ at 

various reputed forums. 

“We have created a 50,000 sq.ft. Flagship Gallery to re-define customer retail 

experience and are all set to disrupt the interior supply industry by making products like 

paints, sanitary-ware, tiles, and 2500 SKUs available online.” Jimmy Told KenFolios. 

A small company started by a dropout with a tiny Rs 20k capital and a team size of two 

is now one of India’s renowned brands which continues redefining luxury, employs 2000 

plus individuals, and churns a revenue of more than ₹ 150 crores. 
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It is apparent that none of us can survive without our farmers. In spite of that, the 

farming community does not earn fair amount of profit, subsequently making their 

survival difficult. To eliminate this, a seven-year-old startup is bridging the gap between 

agriculture and businesses. 

We all know that the reason behind decreasing profit digits in the farmer’s pay are the 

numerous mediators between them and the end customers. The farmers look out for 

the mediators, as they are unable to undergo the logistic costs by themselves. 

Nonetheless, everything in this world has a solution. To solve this issue, a startup was 

introduced to work primarily for the benefit of farmers. Anu Meena comes from Manoli, 

a small village in Rajasthan. She saw her grandfather, who was a farmer, facing 

problem in selling his product. Many farmers faced the same difficulty. 

Anu decided to solve this problem. After graduating from IIT Delhi, she started a 

company named Agrowave, which is an agritech venture. Agrowave aims at providing 

the best price to the farmers with incorporation of technology. They work to organize 

the existing supply chain with the help of research, analytics, and technology. 

Talking about her startup, Anu says, “Agriculture is highly unorganized and 

people are working in this sector to streamline it. However, it will take time 

to incorporate technology.” 

To start the venture, Anu had to borrow money from a few friends and seniors but 

soon, she was able to raise seed funding from Daffodil Software Ltd., founded by 

Yogesh Agarwal. This boosted the business and they started focusing on the actual 

problem — how to provide better price to the farmers. They started delivering fresh 

fruits and vegetables to retail shops, hostels, canteens, caterers, etc. 



Anu has now teamed up with PayalJawalkar and Arun Yadav, who help her with 

Analytics and Operations of Agrowave. With a bunch of other young and enthusiastic 

people, Agrowave’s organizational structure mainly focuses on cooperation amongst the 

team. “The startup is not only about individual role but it’s all about taking 

accountability of the work which is required,” says Anu. 

Since there is no third party involved for logistics and cost management, they have to 

make their own delivery cost efficient. In addition, mapping the quality as per 

customer’s need is a difficult task as it takes a lot of time to do it individually. 

In an interview with KenFolios, Anu talks about the challenges she faced. “It’s not easy 

to reach out to each farmer. We have tried and on boarded around 50 farmers but 

doing it on a large scale is not an easy task. To eliminate this, we are looking to tie up 

with government so that we can associate with farmers in large scale.” 

With an ongoing 50k+ transaction per day, Agrowave has 30 customers and have on 

boarded 50 farmers. They also have targeted revenue of Rs 1.2 Crore in six months. 

The team wishes to expand the business in different cities for better linkage and 

benefitting as many farmers they can. 
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The need for a sustainable lifestyle is ever emerging. We all want to preserve what 

belongs to us for our offspring’s, then why not the Earth and its resources? Most 

member states have ratified the United Nations’ convention on the adoption of 

Sustainable Development, but have we implemented it in our everyday lives?  

Shreya Kothari and Renata Millett’s brand Verth is inspired by the phrase ‘we are Earth’ 

and is a zero plastic subscription box company. The aim is straightforward; to help 

people make the sustainable switch without burning a hole in their pockets. The want 

to live an eco-friendlier life is often dismissed by the price tags on the products – this is 

where Verth comes in. You can customize a box for yourself or your loved ones and all 

of it starting at just 799/-. Now isn’t that a steal?  

Apart from providing you with an eco-friendly, zero plastic box at an affordable price, 

Shreya and Renata have also been trying to connect to smaller brands across the 

country with a mix of known brands. They help these brands sell their products on 

Verth’s website and increase their business. This allows consumers to choose the 

identical product from multiple brands depending on the quality and price of the 

product. They also allow you to buy individual products at an affordable price. The 

stocking and shipping of particular goods are undertaken by Verth to decrease the 

shipping cost and ensure zero plastic packaging. 

Often when you are trying to establish a business, the need to make profits overpowers 

everything else. Still, Shreya and Renata haven’t let that sway them away from their 

original goal. They realized that most of their earnings come from corporate gifting 

solutions, and hence, they focused on covering up for other products that hardly 

fetched any profits, setting a balance in the company’s revenue model and help them 

keep up with the excellent work. 



With the idea that one’s actions are never too small to make a big difference, the duo 

has taken it upon themselves to identify brands and artisans that work on sustainable 

products and give them a platform to sell their products. Everything is eco-friendly, 

from the hemp used to make headbands to the paper used in the customized 

notebooks. Right after the culmination of their brainchild in 2020, Shreya and Renata 

have been able to take upon over 500 corporate gifting boxes and sold over 800 

individual boxes. All the products that are available on Verth’s website are first tried and 

tested by the duo. The checklist to ensure that the brands are sustainable entails eco-

friendliness, plastic-free, cruelty-free, economical, paraben, and toxin-free, and adhere 

to safety and fair-trade practices.  

We often splurge on gifting rather than ourselves, which is why Verth has introduced 

making our box vertical for every occasion. The duo is already dealing with demands 

from most sections of society and is looking forward to making our lives more 

sustainable, one box at a time. 

 


